
Agapé Annual Report 2020



 

 

 

 

In 2020 we watched as a virus changed our world, but not our God. We have in 
these pages a testimony to the faithfulness of God through his people. Agapé 
works to introduce people to Jesus, and help Christians have a public faith. Many 
of our normative activities halted, as campuses shut down. Our world moved 
online, and so did our mission. 

Our staff members and Board members have worked through the many 
challenges that we faced, and we continued to focus on our core objective of 
making Jesus known on our college campuses, in our communities, in our 
nation, and beyond.  

We have been doing this through innovative approaches to sharing the exciting 
story of Jesus, namely our new website KnowGod.ie, which reaches over 3,000 
Irish people a day. Through engaging in discussions, podcasts, blog posts, and 
many other means, we want to support others to explore the truths of the gospel 
for themselves.  

We are thankful to God and to our network of supporters for partnering with us 
on this journey. It has been so encouraging to see our finances being sustained 
and improved despite the physical, mental, and financial strain that COVID-19 is 
having on people worldwide. We echo the words of Paul who said, ‘In all my 
prayers for all of you, I always pray with joy because of your partnership in 
the gospel from the first day until now.’ Philippians 1:4-5 

Cormac Shaw,  
National Leadership Team

Chloe Hanan,  
National Leadership Team

http://KnowGod.ie
http://KnowGod.ie


 

2020 started with the addition of Annie to our campus ministry, 
through a partnership with Learn International. Annie worked with us 
on the National student belief survey in UCD, TCD and NUIG, and 
increased our capacity for evangelism and student discipleship. 

We had five students sign up to be Agapé Reps, and try their hand at 
their first on campus evangelism event called “Questions and 
Coffee”. Agapé Tuesdays started with 19 students attending, with five 
of our regulars bringing their friends along. They began the year with a 
10 week series on Acts of the Apostles. 

“Annie and I met with a student…We had a fantastic conversation. 
What was special about this survey was that this student started 
asking us questions about our faith and he showed a serious 
interest in chatting more about Christianity.  
Last week I was very encouraged to have a follow up meeting with 
him. For two hours we shared our stories and chatted about some 
interesting questions with regards to faith, philosophy and science. 
He's an incredible thinker and it was a challenge for me to keep up 
with him. As I listened to his story I could see how God has been 
working in his life…He was interested in talking and learning more 
about the gospel and Jesus Christ.” 

- Seán O’Rónáin, Campus Team 



We held a Vision day in February, 
bringing together our staff and Board 
members to discuss our vision for Agape 
for the coming years. The meeting was 
run by an external facilitator and the 
Vision Day led to the development of our 
Agape vision, mission and goals,  as part 
of our new Strategic Plan.   

The Mulhollands continued to serve in 
Lesvos, Greece, where the situation 
escalated due to local violence. Kelly 
headed up a crisis management team 
that withdrew volunteers from camp 
Moria and got everyone to safety.  

When the COVID 19 lockdown hit, we 
moved our ministry online. Agapé 
Tuesdays, staff meetings and student 
discipleship were facilitated by Zoom, 
and we tried a few events online for 
outreach. Through the online meetings 
we met Jesus Lopez, on Agapé staff in 
Peru. We also ran devotionals on social 
media and our staff began meeting 
weekly online for prayer.  

Due to restrictions we cancelled a ‘Faith 
in Politics’ outreach breakfast, due to be 
held in April at the RDS. Stephen Timms 
MP, who was to speak at the event, 
allowed us to distribute the text of his 
talk to those who had been invited. 



Evangelism on campus is a priority for staff and 2020 presented new 
challenges for adapting how we go about this. Staff worked with our 
students to reach out to their friends using some of our tools like Voke, 
a discipleship app that hosts the NUA videos, and also invite friends to 
read the Bible together. Here’s a message from one of our students: 

  

Agapé Tuesdays continued later in to the year due to lockdown, with 
staff staying available to students weekly until July. We also ran small 
group studies with students and their friends, a way to make Agapé 
Tuesdays connection more accessible to 
others. Our students continued to reach out 
to their friends, checking in on them in the 
lockdown and having deep conversations. 
Two of our students invited their friends to 
read the Bible with them, another started an 
Alpha Course with his friends. The 
pandemic offered opportunities to surface 
the big questions in life.  

“So I have some encouraging news I thought I'd share. As soon as 
we left the call yesterday I checked my phone and got a text from 
one of my closest friends with... a Bible verse and him wanting to 
talk about Christianity. This wasn't something we'd normally talk 
about much. But long story short we're going to start going through 
NUA together today! :) " 

- Cormac, TCD student 



In April we launched a new evangelistic website KnowGod.ie that has 
a core presentation of the Gospel. We added topical articles which we 
have been promoting on a weekly basis. We partnered with the 
Belfast team to join forces in an all island project. 

Our strategy is to use social media to 
engage an audience, direct them to the 
website, where they can find information 
about the gospel and potential 
connections with Agape, and our partners 
Nua and Alpha. 

Articles written by our staff team cover 
topics that are eye-grabbing: “Sexy 
Christians” and “The Sin Myth” were 
some of our best performing posts. Our 
Instagram has grown its audience; you 
can find it at @knowGod.ie. 

Our posts and articles are seen by 
3,860 people in Ireland daily. The 
infographic breaks that down by city. 
Our national audience is 56% male, 
44% female, and 97% in the age 
group 18-35.  

Since we started, our engagement on 
social media has increased by 300%.  

“KnowGod.ie has been a challenge for our team. It has 
pushed us outside of our comfort zone, into a brand new way 
of reaching Irish people with the gospel.” 

-Will Johnson, Campus team 

http://KnowGod.ie
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In the Autumn we welcomed a new intern, Isaac Ward, hailing from 
the real capital of Ireland, Cork. Isaac raised his support in a swift six 
weeks and joined us in Dublin at the end of September.  

We started a musical initiative with an 
acapella online group. Our aim was to have a 
small group singing in the new year, but this 
was prevented by lockdown. We still enjoyed 
some online singing sessions.  

Our team continued engaging with Agape Staff 
training, which is a comprehensive curriculum 
that has two years of content. It is designed 
around six core elements: Win, Build, Send and 
Shepherd, Servant and Steward. It aims to give 
each staff member a broad base of ministry 
preparation and personal development.  

“Being a part of the Agape team has been a new experience for me-  
challenging yet rewarding and exciting. God has already been so faithful 
in showing that he is our provider and that we can fully rely on him for all 
our needs and more. I believe in a limitless God who moves powerfully in 
the lives of students across the country despite the many restrictions in our 
way."  

- Isaac Ward



Amongst the publications from Agape 
online was the continual updates on 
David Wilson’s blog, with excerpts 
from a new book, soon to be published.  
This book tells the story of the heritage 
of the Wilson clan, spanning a few 
decades and continents.  

Online ministry provided many 
opportunities for adaption for our campus 
team. We focused on developing our 
team of student leaders, through biblical 
content in Agapé Tuesdays and through 
extra training sessions on Zoom that 
covered topics like “Spiritual Hitch-hiking: 
a guide to relational evangelism” and 
“Comm Lab: how to communicate 
clearly”.  

Agapé Ireland maintains a strong connection with 
the community of Agapé Europe. The team that 
leads Europe has been a source of support and 
resources. They are instrumental in thinking 
through the leadership structures in Agapé 
Ireland, having set up the National Leadership 
team in November 2018.  

Cormac Shaw and Chloe Hanan, with the 
administration support of Chloe Douglas have 
been collaboratively leading as Agapé’s 
National Leadership Team. We are working on 
publishing Agapé’s 5-year plan in 2021. David 
Wilson served on this team through Autumn 
when he stepped down, while staying available 
for consultation. 



 

Building on the year’s work, the team continued to publish online 
articles on KnowGod.ie, with titles such as “The Sin Myth”, “Sexy 
Christian” and “Come and See”- articles aimed at seekers wanting to 
know more about Jesus online. 

Staff took a sabbatical for the month of December, needing a well 
deserved break from a year of the unexpected. 

Meanwhile in Moria, Greece, there 
were fires that destroyed the camp, 
leaving the refugees without shelter. 
The Mulhollands’ work with 
Eurorelief persevered, working to 
provide new structures of survival 
for the thousands of refugees on 
the island.  

“I cannot say enough good things about the Agapé team. 
They show up. They are adaptable, and every day are on 
Zoom with positive & willing attitudes. The commitment to 
our mission of making Jesus known has deepened. With 
our normal strategies interrupted, we have learned to flex 
out. This has involved lots of creativity and flexibility.”  

- Chloe Hanan, National Campus Director 



 

 
 



 
 



 

 

 

Board members: Ciarán Fletcher, Andy Halpin, Declan Harvey, Cormac MacFhionnlaoich, 
Cormac Shaw, Freda Owens, Burgert van der Walt, Brendan Byrne, Roisin Clarke


